Ritesh Kumar Tambe
Self- Employed

PC SYSTEMS

Computer Sales & Services, Digital Marketing
Shop No. 52, Shyam Square, Opp Lic City Center
Road Pandri, Raipur (C.G.) - 492001

Email: - riteshpcsystem@gmail.com

Cell no. 9425504408 - 7224854575
WWW.pcsraipur.com

http://pcsystem608415540.wordpress.com , https://pcsraipur.blogspot.com

Course :
| have done 3 months online Digital Marketing Course from SEO Discovery Mohali
Punjab.

Career Objective:

v To work for an enterprise with great ethics and excellent work
environment.
v" To be a punctual, obedient & quick learner.
v" To be a consistent learner and remain obedient to my seniors.
Roles & Responsibilities — in Course.
v Content writing allotment both short-long form content assets.
v Use Canva to create social media post.
v Use video animation tools to make 2D, 3D & explainer videos.
v Email Marketing.
v Search Engine Marketing.
Social Media Optimization & Marketing Strategies.
v Posting according to Social Media Marketing Calendar
(Facebook, Twitter, Linkedin ,Instagram,Pinterest , Shapchat,
YouTube , Whtsup).
v" Reply to comments and messages.
Search Engine Optomization:
v Routine site audit like Website Analysis, Competitors Analysis.
v Site improvement and error rectification - like Google search
console, SEMrush , Ahref , Scremingfrong ,Moz , Ubersuggest
v Maintaining On-page SEO.
Keyword Optimization & Grouping PPC.
Monthly report on Keyword rankings and overall site
performance- Google Analytics.
Head & Title Tag.
Meta Tag and Description writing.
Website Content writing.
On Page creation & updating.
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v Landing page.

v Off-page SEO-Guest posting, Web 2.0, Maintaining blogs,
Articles, Link Building, Press Release.

v Video Creation & Infrographic.

Tools
v"  Google Analytics & Search Console.
v Google Adwords, Adsense & Ad. Extensions.
v Google Business Listing.

Certificate

Advanced Digital Marketing Certified from SEO Discovery.
Google Analytics Fundamentals
Advance Google Analytics
Google Ad Certified
Internship Experience:
v Designation: Student.
v Company : SEO Discovery Mohali.
v Internship : 3 Month.
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Hobbies:
v Reading (function-non function books, magazines, etc.)
v Writing (blog, articles and Content, etc)
v Building things (computers, product prototypes, etc.)
v Organising business events or activities
Education
Sr. No. Board Year Status
1 10" Madyamik Shisha Mandal Madhya Pradesh, Bhopal 1991 Pass out
2 12" Madyamik Shisha Mandal Madhya Pradesh, Bhopal 1993 Pass out

Diploma in Computer Science and Engineering

3 “Madhya Pradesh Board of Technical Education of , Bhopal”

1999 Pass out

ITSKILLS

Computer Sales and Services, Software teaching, Knowledge of MS Office, Google Analytics and
Internet Applications
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CERTIFICATE OF TRAINING

This is to certify that _KI(ze# Viumos Tambe . a student of DIGITAL DISCOVERY INSTITUTE,

has successfully completed 2 Mouths (Onng) of Training program as a_ﬁlﬁ_ﬂaj_&é;ﬂ“‘

— A A g e g | ith us,
During 5 & Jurne 297 to & ’,ipf- Zol7  period of his/her Training program with us

he/she was found punctual, hardworking and mnquisitive.
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Mandeep Singh (Managing Director)



Google Digital Unlocked

RITESH KUMAR  TAMBE

is hereby awarded this certificate of achievement for the successful
completion of The Fundamentals of Digital Marketing certification exam

on 01/09/2020
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iab:

The Open
University

President - Google EMEA ENDORSED

Certificate ID:  7P7 ZR8 WAC Verify the authenticity of this certificate at:

%“A)V\S@LCQ ?&me(e f(:;al«\av‘

CEO - |AB Europe

https://learndigital.withgoogle.com/link/1tb5mplmosg
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Plan name: Plan from Nov 25, 2019, 11 PM, ..

TOCId=

3824092408 planld=1432697648euid=3142724558

Locations: India

Language: &ll languages
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Search networls; Google

Last 12

months

3653644 Ta08 authuser=0

Nov 2018 - Bct 2019

-

449-761-6044

0 -.- riteshpesysiem@gmail. com

SR FORECASTS NEGATIVE KEYWORDS HISTORICAL METRICS S2ed Zipintes 3g0 CREATE CAMPAIGN ¥ i
Plan overview ° m
Ad groups )
Keywords Keyword Avg. monthly searches = Competition Ad 'rmpre:siaurg bid??gwo:a?l?;iej Tnp[ﬁ;iargigg Account status

builders in raipur 160 —1K Low = 275 6.48
Locations

civil engineer in raipur 10 =100 Low = ¥1.85 ¥3.48

civll engineering 10K — 100K Low = #F1.75 T18.33

house construction THK = 10K Low = #3.30 3227

house construction builders 10 -100 Madium = Fi.46 FASN

house construciion company 10 -100 Low - #4.79 F37.33

house constructicn estimate 100 - 1K Low = £7.96 ¥21.93

house construction loan 100 —1K Medium = .45 ¥29.13

house construction materials 100 —1K Medium = ¥2.65 £30.30

house construction rate T3'—"100 Low = #0972 ¥27.52

house construction services 16.-100 Low = 10,10 ¥35.48

nouse map 10K — 100K Low = 212 Fo 96

house repair 100 — 1K Low = F7.20 +118.22

low cost house construction 100 -1K | Low - 1678 753.25

vasiu far house 10K — 100K Low = F2.70 ¥25.35
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Crawl| Overview Report by the Screaming Frog SEO Spider (11.3)

Site Crawled http://pcsraipur.com/
Date Wednesday, Oct 9, 2019
Time 17:36:13 IST
Number of URLs % of Total URLs Total URLs Total URLs Description

Total URLs 38 100.00% 38 URLs el
Total URLs Crawled 38 100.00% 38 URLs d
Total Internal blocked by robots.txt 0 0.00% 38 URLs Encountered
Total External blocked by robots.txt 0 0.00% 38 URLs d
URLs Displ: J 38 100.00% 38 URLs Displayed
Total Internal URLs 37 97.37% 38 URLs Displayed
Total External URLs 1 2.63% 38 URLs Displayed
Internal
All 37 100.00% 37 Internal URLs
HTML 3 8.11% 37 Internal URLs
JavaScript 19 51.35% 37 Internal URLs
Css 11 29.73% 37 Internal URLs
Images 4 10.81% 37 Internal URLs
PDF 0 0.00% 37 Internal URLs
Flash 0 0.00% 37 Internal URLs
Other 0 0.00% 37 Internal URLs
Unknown 0 0.00% 37 Internal URLs
External
Al 1 100.00% 1 External URLs
HTML 1 100.00% 1 External URLs
JavaScript 0 0.00% 1 External URLs
Css 0 0.00% 1 External URLs
Images 0 0.00% 1 External URLs
PDF 0 0.00% 1 External URLs
Flash 0 0.00% 1 External URLs
Other 0 0.00% 1 External URLs
Unknown 0 0.00% 1 External URLs
Protocol
All 37 100.00% 37 All internal and non HTML external URLs
HTTP 37 100.00% 37 All internal and non HTML external URLs
HTTPS 0 0.00% 37 All internal and non HTML external URLs

Codes
Al 38 100.00% 38 All Crawled URLs
Blocked by Robots.txt 0 0.00% 38 All Crawled URLs
Blocked Resource 0 0.00% 38 All Crawled URLs
No 0 0.00% 38 All Crawled URLs
Success (2xx) 38 100.00% 38 All Crawled URLs
Redirection (3xx) 0 0.00% 38 All Crawled URLs
Redirection (JavaScript) 0 0.00% 38 All Crawled URLs
Redirection (Meta Refresh) 0 0.00% 38 All Crawled URLs
Client Error (4xx) 0 0.00% 38 All Crawled URLs
Server Error (5xx) 0 0.00% 38 All Crawled URLs
Content
Large Pages (Over 100KB) 0 0.00% 3 Internal HTML pages with 2xx response
Low Content Pages (Under 300 Words) 1 33.33% 3 Internal HTML pages with 2xx response
URL
Al 37 100.00% 37 Internal URLs
Non ASCII Characters 0 0.00% 37 Internal URLs
Underscores 0 0.00% 37 Internal URLs
Uppercase 0 0.00% 37 Internal URLs
Duplicate 2 5.41% 37 Internal URLs
Parameters 0 0.00% 37 Internal URLs
Over 115 Characters 0 0.00% 37 Internal URLs
Page Titles
Al 3 100.00% 3 Internal HTML pages with 2xx response
Missing 1 33.33% 3 Internal HTML pages with 2xx response
Dupli 2 66.67% 3 Internal HTML pages with 2xx response
Over 65 Characters 0 0.00% 3 Internal HTML pages with 2xx response
Below 30 Characters 2 66.67% 3 Internal HTML pages with 2xx response
Over 568 Pixels 0 0.00% 3 Internal HTML pages with 2xx response
Below 200 Pixels 2 66.67% 3 Internal HTML pages with 2xx response
Same as H1 0 0.00% 3 Internal HTML pages with 2xx response
Multiple 0 0.00% 3 Internal HTML pages with 2xx response
Meta Description
All 3 100.00% 3 Internal HTML pages with 2xx response
Missing 3 100.00% 3 Internal HTML pages with 2xx response
Duplicate 0 0.00% 3 Internal HTML pages with 2xx response
Over 155 Characters 0 0.00% 3 Internal HTML pages with 2xx response
Below 70 Characters 0 0.00% 3 Internal HTML pages with 2xx response
Over 930 Pixels 0 0.00% 3 Internal HTML pages with 2xx response
Below 400 Pixels 0 0.00% 3 Internal HTML pages with 2xx response
Multiple 0 0.00% 3 Internal HTML pages with 2xx response
Meta Keywords
All 3 100.00% 3 Internal HTML pages with 2xx response
Missing 3 100.00% 3 Internal HTML pages with 2xx response
Duplicate 0 0.00% 3 Internal HTML pages with 2xx response
Multiple 0 0.00% 3 Internal HTML pages with 2xx response
H1
All 3 100.00% 3 Internal HTML pages with 2xx response
Missing 3 100.00% 3 Internal HTML pages with 2xx response
Duplicate 0 0.00% 3 Internal HTML pages with 2xx response
Over 70 Characters 0 0.00% 3 Internal HTML pages with 2xx response
Multiple 0 0.00% 3 Internal HTML pages with 2xx response
H2
Al 3 100.00% 3 Internal HTML pages with 2xx response
Missing 1 33.33% 3 Internal HTML pages with 2xx response
Dupli 2 66.67% 3 Internal HTML pages with 2xx response
Over 70 Characters 0 0.00% 3 Internal HTML pages with 2xx response
Multiple 2 66.67% 3 Internal HTML pages with 2xx response




G Demoaccount - AnalyticsHelp X gl Analytics X + == et
e G- i analytics.google.com/analytics/web/7utm_source=demoaccount&utm_medium=demoaccountfutm_campaign=demoaccount®freport/acquisition-channels/a54516992wB7479473p92320289/ u.date00=20191 1098 _u.dateD1=20191116/ p* GRS '['i- :

All accounts > Google Merchandise 5t

.l Aﬂﬁ')"tiCS 1 Master View - 0._ Try searching “Worst pages by load speed” : N

»
.
-

M Home

Users ~ | V5. Selectametric Day Week Month ﬂ" ...
» aF  Customization
® Users
REPORTS 4,000
-
» (© Realtime P ->—
2. 000
» 3 Audience @ =
v >+ Acquisition
Moy 10 Hov 11 Mov 12 Nov 13 Mow 14 Mov 15 MNowv 16
Overview =
« Al Traffic Primary Dimension:  Default Channel Grouping =  Source / Medium  Source  Medium  Other -
Channels Secondary dimension = | Sori Type: | Default = i Q | advenced (B | @ (= [ F | = |87
Treemaps _— . .
: Acquisition Behavior Conversions  eCommerce -
Saurce/Medium Default Channel Grouping

Ecommerce Conversion Rate

Referrals Users 4 New Users Sessions Eounce Rate Pages / Session Avyg. Session Duration Transactions Revenue

M Gaogle Ads - 15965 13,988 19,415 4? 98% 4 D? CID 02:52 0.11% 21 _ $E:-2'I 60

e L c of Total I|I'|'|I-.~:. % 0F Toal .I; ILI: % of Total I|”_,-|ﬂ, Avg for V _s'-:- Avg for _. Avg for View I"“C._'= Barg Tor View: 0.17% (0.00%) % of Total |“.’1 =:_:\"_:-_'I|-|F_‘i::

¥ Sozial ) | 1. Organic Search 8,617 (52.02%) 7422 (53.06% 10,004 (5153%) 52 73% 3.58 00:02:29 0.13% 13 (61.90%) $362.60 (58.33%

¥ Campaigns 2. Direct 2,387 (12.41%) 2,182 {1560% 2,849 (1467%) 36.40% 477 00:03:43 0.18% 5 (23.81%) $154.00 (2477%)

* B Behavior | | 3. Referral 2,138 (12.91%) 1,398 (9.99% 2,603 (13.67%) 27.33% 6.27 00:04:32 0.00% 0 (0.00%) $0.00 (0.00%)
» M Conversions || 4 Social 1,751 (10.57%) 1,686 (1205%) 1,939 (9.99%) 76.59% 2.00 00:00:51 0.05% 1 (4.76%) $30.00 (4.83%

5. Paid Search 678 (4.09%) 490 (350° 822 (423%) 29.08% 5.82 00:03:43 0.12% 1 (476%) $53.00 (8.53%)

1| 6 (Other) 406 (2.45%) 287 (205% 263 (238% 28.73% 5.67 00:04:01 0.22% 1 (476%) $22.00 (354%)

7. Affiliates 387 (2.34%) 336 (2.40% 420 (2.16%) 58.57% 2.46 00:02:37 0.00% 0 (0.00%) $0.00 (0.00%

2. Attribution ®™ 8. Display 202 (1.22%) 187 (1.34% 225 (1163 72.89% 2.18 00:00:49 0.00% 0 (0.00%) $0.00 (000%)
Q Discover Showrows: |19 v | Goto: [ 1 1-Bofa | | »

This report was generated on 171/16/19 at B:31:09 PM - Refresh Report
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https: alytics.google.com/analytics/web/Tutm_source—demoaccount@utm_medium=demoaccountButm_campaign=demcaccount®/report/acquisition-channels/a545 16002 wB747947 3p092320289/_u.date00%:302071971 100%26_u.dat=013:3D20101116

. o .« ENG 08&52 PM
H 2 Type here to search 0% Be =




-

=z Demoaccount - Analytics Help X J

-3 &

Analytics X

All accounts > Google Merchandise 5t

1 Master View ~ Q

) Analytics

M Home
Assisted Conversions
r B ustomization
REPORTS ]
SHON) Conversion Segments Export -
» {© Realtime
Conversion Type
» 3 Audience Al « All | Google Ads

. % of conversions: 100.00%

>

Acquisition

= Explorer

Behavior

) Assisting Interactions Analysis
~ M Conversions

& analytics.google.com/analytics/web/Tutm_source=demoace

+

Save

Interaction Type: Loo

All -

First Interaction Analysis

set| 30

auntfutm: medium=demoaccount

kback Window
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Try searching "Worst pages by load speed

_campalgn= demo

days prior to conversion

Conversions
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You're using a filtered view, which may cause your Multi-Channel Funnels reports to be inaccurate. Learn more %
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Nov 9, 2019 - Nov 16, 2019

<

/@, Insights

¥ Coals Assisted Conversionz = | V5. Select a metric Day of Conversion Days before Conversion = Path Position
* Ecommereceo i !
S il @ Assisted Conversions
Multi-Channel
- e 200
Funnels B
Overview S
Assisted S
3 1
Conversions
Top Conversion ®
Paths
Time Lag Mav 10 Nov 11 Nov 12 Nov 13 Nowv 14 Nov 15 Nov 16
Pa angt . : f : ; ; Iy : | . ; ; y : .
ath Length Assisted Conversions Assisted Conversion Value Last Click or Direct Canversions Last Click or Direct Conversion Value Assisted / Last Click or Direct Caonversions
Maodel
Comparison Tool 785 321 gDO 2,023 $4771 U ﬂ 39
fTotal (785 5 Total % (§215.00 : To - (2023 % of Total 100.003 77:.10% Avg For View
Prirnary Dimension: MCF Channef Grouping Default Channsl Grouping Source / Medium  Source  Medium  Other Channel Groupings
s R R E advanced |HH @ | = | 1T
Last Click or Direct Conversions Last Click or Direct Conversion Assisted / Last Click or Direct
DE. Attribution ®™ MCF Channel Grouping Assisted Conversions J  Assisted Conversion Value Value Civots e
| 1.  Direct 487 (43.10%) 5138.00 951 (47.07% 5206.00 0.51
Q Discover
Il 2. Referral 267 (23.10%) e 266 (13:75%) — 0.98
L Admin
3. Organic Search 255 (22.57%) 595.00 560 (27 68% S188.10 0.46
httpsi/fanalytics.google.com/analytics/web/Tutm_source=demoaccountButm_medium=demoaccountutm_campaign=demoaccount®/report/bf-overview/a54516092wa7470473p02320289/_u.date0033020791100%626_u.date(1 323020791116 - 111 (5493 25300 0.66
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Al Analytics X -+ -
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“- (G f analytics.google.com/analytics/web/7utm_source=demoaccount&utm_medium=demoaccountfutm_campaign=demoaccount®freport/visitors-geo/a54516992wa7479473p92320289/ u.date00=201910018_u.date01=20191031 g — 1‘1} :

All accounts > Google Merchandise 5t

-l Analytics 1 Master View - 0., Try searching for "acquisition overview" A mm o

-

M Home

Location @ B save 4, EXPORT <« SHARE ' EDIT | 18 INSIGHTS

[

» aF  Customization

Oct 1, 2019 -0ct 31, 2019

[

Technology + Add Segment
REPORTS 11.31% Users )
» {© Realtime
Map Overlay Explorer
> a Audience Summary Site Usage GoalSet1 Ecommerce
Overview

Uzers -
Aetive Users
. g . BEETA
Litetime Value
Cohort Analysis
BETA
Audiences
* Demographics
¥ Interests

* Geo

Language

Location
r Behavior : o
= % 3

¥ Technology g

» Mobile

+ Cross Davice ™™

¥ Custom

* Benchmarking

Users Flow 1 N 1610
*2, Attribution ™ _ _ _ . .

Primary Dimension: Country City Continent  Sub Comtinent

Q’ Discover Secondary dimension - Q | advanced (1@ | = | T |50
L Admin Acquisition Behavior Conversions | eCommerce v

Country

Ecommerce Conversion Rate
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&% Smart campaign - 789-257-485° X -+ == et

= & i ads.googlecom/aw/campaigns/new/expressicampaignld=8164562091&ocid=3810568548icmpninfo=%78"8"%3A"cb2c82af-85bc-4b99-93e3-064567458969"9% 7D &subid=in-en-ha-aw-sk-c-h00%2 103 ~ EAlalQobChMIwO_Owuz25QIVTyQrCh2icwsZEAAYASAAEgLobPD ... 3T ﬁ :

4 Google Ads New campaign

riteshpesystemg@gmail.com

e 789-257-4854 Ii:'\

0 Your business & audience a Your ad e Budget and review o Set up billing

Let's write your ad

Highlight the products and services you offer, and what makes your business unigue

Website Design In Low Cost CG | 25% Discount Digital Marketing | Call & Meeting Today

pesraipur.coms
We are doing Website Design Development SEQ & DM with Reliability Quality Expert in Raipur We Are A Creative Digital
Agency Focused on Growing Brands Online through website SEO & DM |_|:| DUPLICATE

@ SHOP NO 52 SHYAM SQUARE, OPP LIC CITY CENTER ROAD PANDRI RAIPUR, Chhattisgarh

g EDIT

Website Development in budget | 25%Discount SEO & Social Media | Today Call Take Great

"]
Deal J EDIT
pesraipur.coms
We are Website Designing & Development SEO DM Company based in Raipur Chhattisgarh India. Our organization |_|:| DUPLICATE
deliver results in Digital Marketing & Social Media Services like SEQ PPC
@ SHOP NO 52 SHYAM SQUARE, OPP LIC CITY CENTER ROAD PANDRI RAIPUR, Chhattisgarh
Website Hosting In Your Need | 10 to 25 % Discount in Domain | Call For never before Offer /' EDIT
pcsralpur.com-
We are doing Website Design Development SEO & DM with Reliability Quality Expert in Raipur We Are A Creative Digital
Agency Focused on Growing Brands Online through website SEQ & DM |_|:| DUPLICATE

@ SHOP NO 52 SHYAM SQUARE, OPP LIC CITY CENTER ROAD PANDRI RAIPUR, Chhattisgarh

WRITE ANOTHER AD

Clicks on your ad go to (%)

hitp://posraipur.com,/ -

‘ ; . ENG 1224 AM
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